GSD RELAUNGHES INTELLEGTUAL
PROPERTY SERVICE FOR MEMBERS
A COST EFFECTIVE SPEGIALIST
ADVIGE WITH PERSONAL SERVICE

the development
of a customised service
offer in comjunction with
specialist intellectual

. 1 property law firm Briffa,

& Sl whoare expert in

copiright, design, trade marks, passing off
and patents, Briffa has achieved a name for
itself in nat uu[.',' providing g specialist serdee

but inalso helping designers avaid some of
the common proklems which get in the way
of developing successful businesses.

“Fstablished by Margaret Britfa in1ggs,
the Briffa team now comprises g lawyers, all
focused on ihe diverse needs of designers
across all disciplines. Qur mission statement
since the beginning was o combine cost
effective specialist advice with personal
service. Qriginally, we found that designers
would seck advice only when things had
gone wrong for them legally. The perception
amangst designers was they could not afford
to take advice, or that they would take advice
when the Busingss became much Bigzer, but
for the time being they would muddle through
and hope for the best.

Consequently, once the designers decided
ta contact Briffa we found, thal on many
cecasions. all we conld offer was ‘hand aid’.
What i5 important for designers to remember
18 0ONCe 3 E}rnhlum has grisen all they can do s
the: best with the facts available, There seems
te be a peneral lack of awareness of what
designers and their businesses could do to
put themselves ina mueh better position for
dealing with legal issues. Generally, however,
there seerned to be a resistance to gelting
basics right as many designers consider
bawyees have natling to offer or ¢ven in some
instances that secking advice could make

s members are now
able to beneht from

ORIGINALLY, WE FOUND THAT DESIGNERS
WDULO SEEK AOVICE ONLY WHEN THINGS
HAD GONE WRONG FOR THEM LEGALLY.
THE PERCEPTION AMONGST DESIGNERS
WAS THEY COULD NOT AFFORD TO TAKE
ADVICE—OR THAT THEY WOULD TAKE
ADVICE WHEN THE BUSINESS BECAME
MUCH BIGGER—BUT FOR THE TIME
BEING THEY WOULD MUODLE THROUGH
AND HOPE FOR THE BEST.

things warse — there was a fear that lawyers
will “spoil a deal” it they got invalved.

It takes vears to break down barriers, to
deliver pood practical advice to designers
before the problems arise. The first examgle
that comes to mind is the Famous shoe company
Doc Martens who recenthy spent a good deal
of time, energy, and not to say money, arguing
about the ownership of a loge desigied lor
them by an independent design company.

[t transpired that the contract between
Doc Martens and the design eompany did not
specify who should gwn the copyright. The
designers of the revamped logo claimed
they did. Tlie practical effect of the claim
was i severe restriction on the use, which
Doe Martens could make of the logo.

Doc Martens won in the end. The judge
did however express his surprise that even
though there wis a contract between the
partics which stretched to many pages — it did
not deal with this single and important issne,
that is: the ownership of the copyright in the
work done by the design company.

Britfa's relationship with the Chartered

Seciely of Designers is an extension of the
work Briffa has done to deliver legal supipart
at the time when it is going to be the most
effective. Briffa’s aims to help csp members
i identifying, protecting, exploiting and
enforeing their intellectual property ina
marnner that helps csp members mect dheir
business ohjegtives. The service which i free
to all csn members provides:

« Information on Intellectual Property topics
whether to do with protection, infringement
or cftective commercial explaitation,

A telephone help hine for all csiv members
who wish immiediate help and support on
intellectual property matters,

« The offer of a free 30 minule assessment
for csp members who Briffa considers need
further support on the issues raised via the
¢sn hothine.

Briffa believes that by facilitating information
and taking calls from designers who may just
need to ‘check’ points, they are pioviding the
right support from the beginning, Callers with
problems that need further exploration may
also attend a free megting. That feature of the
service will most commaenly le important
where issues of breach of copyright bave arisen
or where the situation is complex and the
designer needs to impart quite a lot of
hackground information in order for us to be
able to advise properly.

in addition, Briffa and ¢so are establishing
a €8 design log service through which gsp
members can electronically file designs. Briffa
could then act as an independent third party
in relation to the date of ereation of designs.
Costs are being developed for this service,
meanwhile members should contact uvs to
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INTELLEGTUAL PROPERTY IS A

SUBJECT WHICH IS RECOGNISED AS

AN INCREASINGLY IMPORTANT
INGREDIENT IN GOMPANY SUGCESS.
MANY OESIGNERS HAVE TRADITIONALLY
FAILED TO TAKE GOOO CARE OF THEIR
RIGHTS AND THEREFORE FAILING TC USE
THEM TO THEIR BEST ADVANTAGE.

discuss each case. As the Biffa servige is all
abeut suppart, the log is an imprint feature of
the service which will be offered exclusively
to csp members.

Asa resalt of having represented designers
for many vears, we are acutely aware that
identifying and protecting intellectual
property is the first step aned should a member
find that their designs have been copied, he
ar shie would also need back up, legal and
financizl to take action. To cover these
eventualities, Briffa and e3p are also working
on an insurance product, which will cover
cs members i the event of having to pursue
design and copyright infringement. Becavse
csp members will lodge their initial designs
with Briffa and therefore protect themselves
against copying, members will benefit from
more faveuralle premiums than those
available to individual non-members,
designerns or their companics, Premiums
will range between L1oo per annum for
small business rising to £500 for businesses
with a turnover in excess of Egooenn,

In addition to the services being developed
for members, Briffa will be regular speakers at
csn Intellectual Property Events and will also
contribute regular articles in The Desigrer,

The Designer - [ssuc 2o
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INTELLECTIMAL FRIBFERTY TERRPHOLOGY

INTELLEETUAL PROPERTY

Righits in intangible property whick
can elnde riglbs in patents,
coperight, desizns, trade marks il
confidantial infarmwmtion.

COFYRIGHT

Acright granted lny Liw (o prevent
edhiers from copying your atiginal
w1 apphies o frany s of
creative work incliding werks of
ertislic, ctuf!xllul.lhhip, I:,Irim'i:llg'j.
and graphies.

PETENT

Monopoby right granted to thicse
who file dtsils of inventions st the
Patent Offiee,

DESIGH RIGHT

Iaregistered right in funefional
irtieles whicl are nod common place
witlvin the disien feld to wlifch (hiey
relite, Arises autontatically on
ereation s with copyright.

dealing with intellectual property, highlighting

BREAEH

A breach of copyright aceurs where
anather peran doet something
swithin the exelusive conteol of thie
enpiripht owaier withoat the
prermission af the eapyright e
This can also be reforred toas
infringement.

TRADE MARK

Asipn Clogr, nurme sembol) which
ielesntifieel goes as origheting witl ¢
[rerrticitlar perion from or compary,
Trace marks may be regratered o
unregistened. Theps 5@ patonal
anel 1L wide system for Aling. An
intermationil Gling is also passitle if
it i hased o a naticnal tmde mark
filing or regisklion.

REGISTERED BESIGHS

here is asystem onder which

novel desizns which lave Bdividual
ehunraster g le registensd. Asatom
of design registration introdisced in
Al 2oy allows ane flieg far the
wikale of the Buropean Cominunity.

CONFIDENTIAL INFORMATION
[nfernation within o husiness which
das commimercind walve and which
i oot B aliselosed pibilicle.

PASSING OFF

An unregistered trade mark can
fe enforeed b g comeoi law
right called sassing off. Th succes
agninstanother persan the tale
amark Triafder s o shew they
T reputation in the trademeack,
theat the s by the other person
tas cavged ar i likely io canse
canfuston and tht as a resalt will
snfier damage.

inally, | would like to impress upon all

any changes and keeping members informed
with the aim to remind everyone about the
issues and the need to take steps to protect
their business. We strongly advocate that all
members should conduct regular Intellectual
Property health checks and assistance will be
on cffer soon to enable this,

Intellectual property is a subject which
is recognised as an increasingly tmportant
ingredient in company success. Many
designers have traditionally failed to take good
care of their rights and therefore failing to use
themmn to their best advantage. This is a good
time to protect vour rights as regulation is
becorning more casily accessible through the
new pan urepean system of registration
which has made the task of protecting your
rights far more affordable.

csn members the impartance of getting

vour iritellectually property affairs straight
at the start rather than wait until a prohlem
arises to tackle legal issues, By planming ahead,
you can easilv avoid costly arpuments and
remit of tie collaboration between Briffa
and cs1> is ta show all members how lo do so
successfully and in a cost effective manner D

BRIFFA

For further information, pledsy centoet Bajfa an ozo <288
Gy, csn members will repeive general advice with o
preliminary discuzsion free of charge 1f deermed necesmy.



